ENAVEK 2014-2020

ENIXEIPHZIAKO NPOIrPAMMA
ANTAFQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

, Epyaneiodnkn
| AVTIaQyWVIOTIKOTNTAs

A MIKPEZ & NMOAY MIKPEZ EMIXEIPHZEIZ

H enixeipnon METPOX KAPAMIMEAAS KAI 3IA OE nou &edpelel otnv nepipepeia ATTIKHE evraxOnke ortn dpdacn
«EpyaAeioBnkn AvTaywvioTikOTNTac» npolnoAoyiopol 400 skar. Eup®w. H dpaon oToxelsl ortn BeATioon TG
avTaywvioTIKOTNTAG TV HIKPWV Kal MOAU HIKPWV EMNIXEIPNOEWV, ENEVOUOVTAG GTOV NAPAYWYIKO EKGUYXPOVIOHUO TOUG,
TNV UIOBETNON CUCTNHATWY Tunonoinong & nigronoinong, Kabwg kal s branding kar wngiakr npoBoAn.

O oUuVOAIKOG nmpoUnoAoyiopdg TnG enevduong eival 200.000 € ek Twv onoiwv n dnuocia dandavn aveépxeTdl o€
100.000 € kai ouyxpnuaTtodoTeital and Tnv EAAGda kal To Eupwnaikd Tapeio Mepipepeiakng AvanTtugng Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO CXEDIO NOU EYKPIONKE NPoG XpnHaTodoTnon Kail uAonolgital, nepiIAagBavel enevdUoEIg
OTIG NAPAKATM KATNYOPIEG:

v Mnxavnuata - EEonAiopog

v MoTonoinon MpoidovTwv - YNnpeoi®v - Aladikaciov

v Zuokeuaoia - ETikéta - Branding

v Wnopiakn MpoBoAn

v MeTagopika peoa

v/ MIGB0OAOYIKO KOOTOG £pyalopEVWV (VEO MPOCWMIKO)

ME£O® TNG CUMHETOXNG OTH ApdAcn, N ENIXEipNoN NETUYXE:

v BEATIWON TNG aVTaywVIOTIKOTNTAG TNG

v au&naon Tng kepdo@opiag Tng

v evioxuon Tng eEwoTpEPEIag

v EMEKTAON TNG Ayopdag HE Tn NPOCONKN VEWV NPOiOVTWY & UNNPETIOV
v €EaoAAion uwnAOTEPNC MOIOTNTAG NPOIOVTA & UMNPETIEC

v au&non Tng napaywyikoTnTag & BeATiwaon AsIToupyikwv diadikaci®mv
v gvioxuaon TNG EMIXEIPNUATIKOTNTAG

v’ dnuioupyia / diaTripnon NoIoTIKWV BECEWV £pyaaciag

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €niXEipnon ano@EPOvVTAg oOPEAN OTNV AVTAYWVIOTIKOTNTA TNG XWPAG KABWG
Kal oTnVv TOMIKN olkovouia.
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EIAIKH TPAMMATEIA AIAXEIPIZHE

EupwnaikA ‘Evwan MPOTPAMMATON ETIIA, TZ & EKT

i ) EIAIKH YMHPEZIAAIAXEIPIZHE ENAVEK
Eupwnaiko Tapeio
Nepipepelakic Avantuéng

Me tn ouyxpnpatodotnon tns EAAGdas kal tns Eupwnaikns ‘Evwons



